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WELCOME TO OUR
BRAND GUIDELINES.

These guidelines serve as an overview of the Virginia Tech Innovation Campus's
proprietary identity system. By harnessing the array of foundational elements
laid out here, the goal is to create a visual framework that feels cohesive and fluid.

=
P
=
Z
>
-
m
o
I
=
Z
o
<
>
=
o
Z
o
>
<
o
c
2]
)
c
=)
m
-
Z
m
2]
<
W
-
-
=
=
N
(=]
N
o



CONTENTS

BRAND NARRATIVE / 4
BRAND VOICE /5
BRAND IDEA /6
LOGO /7-8
COLOR /9
GRAPHICS /10-13
PHOTOGRAPHY /15-17
TYPOGRAPHY /18
IDENTITY AT WORK /19-22




SHAPING
TECHNOLOGY
IN SERVICE OF
OUR FUTURE

The world deserves a diverse perspective and a
responsible approach to developing technology.
We are taking on the biggest challenges of our time
by creating an entirely new force —a charged
ecosystem that will unite academia, corporations
and governments to reimagine what's possible,

for a more equitable future.

For 150 years, we have acted on our longstanding commitment to serve
the commonwealth. At the Virginia Tech Innovation Campus, we are
uniquely poised to expand that charge in service of the entire nation.

The world deserves a diverse perspective and a responsible approach to
developing technology. We are taking on the biggest challenges of our

time by creating an entirely new force.

We are a force for transformation. Together, we amplify knowledge and
champion invention across industry, government, and community—
ultimately influencing society and driving economic growth.



FEARLESS

RESPONSIBLE
ENERGIZED
TENACIOUS
IMAGINATIVE ..o

the attention of the country’s most ambitious students,
expert faculty, and influential leaders across both the

public and private sectors, so we embody
the entrepreneurial spirit of tech minded risk-takers

who thrive on collaboration.




BRAND IDEA

The theme of a "charged” campus speaks to an
electrified environment, digitally focused, buzzing
with activity, energized and powering innovation.
Charged also means to entrust with a duty or
responsibility, to advance technology in service
of the nation, which supports our brand and the
land-grant mission of Virginia Tech.
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The Virginia Tech Innovation Campus logo is the primary identifying element of our brand system.

L 0 G 0 Our logo has been designed to balance two key truths about the campus: one to signal the upward
trajectory of emerging technologies, the second to be firmly grounded in service to the
commonwealth and the nation.

PR' MARY co LOR Examples below show the ONLY color variations

that can be applied to our primary and secondary
The vertical logo is VARIATIONS logos.

our primary logo.
MINIMUM WIDTH / .75"

VIRGINIA TECH g?
: 7@

VIRGINIA TECH
Virdy

VIRGINIA TECH gg
: 70

SECONDARY VIRGINIA TECH

In appl.ica.tiqns where vgrtical W I N N OVAT I O N

logo can be applied.
MINIMUM WIDTH /1"

space is limited the horizontal
CA MPUS
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LOGO

CLEAR SPACE POSITION RELATIONSHIP

Clear space is the area surrounding the logo that is kept The logo, when used in its entirety, should never Elements of the lock-up can be repositioned, rescaled.
free of all graphic elements and typography. touch the outside edge of a layout. The pillars, when
used apart from the VT brand mark and Virginia Tech
This space is based on the width of one of our pillars. wordmark, may sit on the baseline of a layout. The VT
brand mark and Virginia Tech wordmark should never
touch the outside edge of a layout. The minimum VIRGINIA TECH
amount of negative space should equal the width of
the inside of the T.
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BVIRGINIA TECH
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. VIRGINIA TECH
INNOVATION
VIRGINIA TECH &y CAMPUS

J INNOVATION Al -
@ CAMPUS USE CASE

The above horizontal logo should only be used
when space constraints demand it.
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COLOR

BLACK

PMS BLACK
CMYK 0/0/0/100
RGB 0/0/0
WEB 000000

YARDLINE
WHITE

PMS  WHITE

CMYK 0/0/0/0

RGB  255/255/255
WEB  FFFFFF

CHICAGO BURNT BOUNDLESS VIBRANT
MAROON ORANGE PINK TURQUOISE
PMS 208 PMS 158 PMS  RUBINE RED PMS 3255
CMYK 15/100/37/45  CMYK 0/62/95/0 CMYK 0/100/43/12 CMYK 68/0/35/0
RGB  134/31/65 RGB  232/119/34 RGB  206/0/88 RGB  44/213/196
WEB  861F41 WEB  E87722 WEBTEXT C64600 WEB  CE0058 WEB  2CD5C4

Our color palette works to distinguish Virginia Tech Innovation Campus communications and elevate what it means to be a Hokie
at heart. Our palette is a combination of core color from the Virginia Tech master brand palette. This unique combination infuses
a sense of charged energy into all communications, elevating our promise to boldly shape technology in service to the future.

GRADATIONS
BETWEEN
BLACK &
YARDLINE
WHITE

10% DECREMENTS OF
BLACK SATURATION
(CMYK)

10% DECREMENTS OF
RGB VALUES
(RGB)
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GRAPHICS/

Our wireframe VTs act as breathing charged symbols of innovation.

The wireframe VT is also suggestive of our ability to harness the
power of connection and collaboration to make the impossible,

possible. The wireframe VTs are design elements only. They do
not replace the Virginia Tech Innovation Campus logo. A Virginia
Tech Innovation Campus logo must be used on any item where a

WIREFRAMES

The three trademarked
wireframe VTs should be
used in their entirety with
minimal cropping allowed
by the design and never be
rotated, skewed, stretched
or when used individually.

LINE WEIGHT

The line weight of the
wireframe can be changed
based on the visual needs
of a design execution.

COLOR

All wireframes can be
used in any of our 6
primary colors.

wireframe VT is also used.

™
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GRAPHICS/

VIBRATION

Use multiple colors

positioned close with minimal rotation of
the overlayed wireframe VTs together to
create a visual vibration.

WIREFRAME VT

Virginia Tech Innovation Campus wireframe VTs can be used as a singular graphic
element or repeated together to convey the electrified environment of our

Innovation Campus.

TRADEMARKS

When using the cropped interpretations

or isolating a small section of the
wireframe VTs, symbols for Trademarks(™)
and Registered Trademarks(®) are

not necessary. Only when enough of a
wireframe VT is used so that the viewer can
read it means VT is an R or TM required.

CROPPING

The fractured shape from the
wireframe can be cropped or
rotated to create a simple/
minimal design element.

ELECTRICITY

Wireframes can be fractured
and repositioned or repeated
to create an electrified feel.
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GRAPHICS

ANGLE

The outside angles of the VT

brand mark can be used to create
graphic shapes. It can be applied to
imagery and color fields. The goal

is to be simple and bold, so use it
sparingly within layout.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem
vel eum iriure dolor in hendrerit
in vulputate velit esse molestie
consequat, vel illum dolore eu
feugiat nulla facilisis at vero
eros et accumsan et iusto
odio dignissim qui blandit
praesent luptatum zzril
delenit augue duis
dolore te feugait
nulla facilisi.

USE OF THE ANGLE USE OF THE ANGLEON A USE OF THE ANGLEON A
AS A CLIPPED EDGE COLORFIELD TEXT FIELD
ON AN IMAGE
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GRAPHICS

LINES

Colored lines used horizontally, vertically, or

on the VT brand mark angle can be used as a
structural element in layout. They should always
be placed side by side to create a visual vibration.

u\U _

N=
NIREE

OVERLAYED
TYPE

To echo our vibrational wireframes, we can overlay
colored type while slightly adjusting position to create
a similar effect.

M/ S N L
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GRAPHICS

AMACHERIE
RIENE
INADEEHEAR

y

A FORCE
HAS
BOTH

GRmHEINARIT N, e
AND

DIRECTION.
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VIRGINIA TECH g} m . -
Z -1 ¢
OVERLAYED TYPE TREATMENT

TYPE EXAMPLES EXAMPLES

14



PHOTOGRAPHY/
STUDENTS

Our innovation ecosystem is fueled by collaboration. Our photo-journalistic
approach to student photography is designed to capture the diverse, dynamic
environment of the Virginia Tech Innovation Campus. The goal is to capture
candid moments of collaboration between students and faculty. Images
should be black and white with high contrast.
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PHOTOGRAPHY/
FACULTY

To capture the energy of our faculty we use a portrait style that shows them in
action. They are engaged and positive as they interact with someone or something
out of frame. All the focus is on them.
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PHOTOGRAPHY/
COLOR

PHOTO
TREATMENT

Boundless Pink from the brand
colors can be added to our high
contrast black and white
photography using the Multiply
Effect.

COLOR
OVERLAY

Burnt Orange from the primary
colors can also be added to our
high contrast black and white
photography using the Multiply
Effect.

Burnt Orange can also be used to
create the photo overlay effect
but in fewer instances, only where
Boundless Pink cannot be used.

This treatment is for instances
where the image is used
decoratively and not an
informative element of the design.
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Rubik is a sans serif font family designed by Hubert & Fischer as part of the Chrome Cube
Lab project. The design features stout proportions with rounded corners and low stroke
contrast. It conveys bold confidence with a human spirit.

TYPOGRAPHY

PRIMARY

LIGHT
REGULAR
MEDIUM

BOLD
BLACK

o
For long prose pieces,
I 1 I I I S O I I e g use Crimson Text from the
Virginia Tech type system.
|
I I a Arial should be used when
system fonts are required.

18
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VIRGINIA TECH

IDENTITY AT WORK

A
-

BOWMAN

Frank ) Maher Professor
of Computer Science and
the director of the Center
for Human-Computer
Interaction at Virginia Tech

A
q

,;t

dolor !t amet consec-
ing elit sed do eiusmod
tempor incididunt ut labore et do-
lore magna aliqua Ut enim ad minim
veniam quis nostrud exercitation
ullamco laboris nisi ut aliquip

“Lorem ipsum
tetur ad

Our location
and access
allows us

to scale
innovations

to benefit
every level

of society.

LORE MAGNA ALIQUAUT ENIM
AD MINIM VENIAM QUIS NOS
TRUD EXERCITATION.

Lorem ipsum dolor sit amet consectetur adipiscing elit sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua Ut enim ad minim ve-
niam quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commo-
do consequat Duis aute irure dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur Excepteur sint occaecat cupidatat non
proident sunt in culpa qui officia deserunt mollit anim id est laborum

A MAGNETIC
FIELD IN

THE HEART

OF THE NATION.

INDUSTRY
COMMERCIALIZATION
Together with our industry part-
ners, we're able to get new ideas
out of the lab and tangibly into the
hands of consumers even faster.

POLICY AND REGULATION
Partnering with government
groups, we're able to look ahead

to the use cases for new technol-
ogies and influence the regulatory
infrastructure designed around
them - protecting the security and
wellbeing of our nation’s citizens.

RESEARCH CAPABILITIES
We're at the forefront of research,
pushing the boundaries of in-
vention in our own labs as well as
accessing the latest discoveries
through our strong peer network.
We're taking our Virginia Tech
expertise and turning up the dial to
make the impossible, possible.

EDUCATION

We're constantly tapping into
fresh, diverse perspectives from
our students - learning from each
other to help amplify our thinking
and approaching national issues
from multiple angles.

COMMUNITY NEEDS

We're plugged into our local and
national communities, speaking
with constituents and representa-
tives so we're able to best address
their needs. Because tackling the
nation’s challenges begins on a
human level, helping real people
around us.

!

LOREM IPSUM DOLOR SIT
AMET CONSECTETUR

Lorem ipsum dolor sit amet
consectetur adipiscing elit sed

do eiusmod tempor incididunt ut
labore et dolore magna aliqua Ut
enim ad minim veniam quis nos-
trud exercitation ullamco laboris
nisi ut aliquip ex ea commodo
consequat Duis aute irure dolor
in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla
pariatur Excepteur sint occaecat
cupidatat non proident sunt in cul-
pa qui officia deserunt mollit anim
id est laborum

LOREM IPSUM
DOLOR SIT AMET
CONSECTETUR
ADIPISCING

Master’s degree candidates at scale

LOREM IPSUM DOLOR SIT
AMET CONSECTETUR

Lorem ipsum dolor sit amet
consectetur adipiscing elit sed
do eiusmod tempor incididunt ut
labore et dolore magna aliqua Ut
enim ad minim veniam quis nos-
trud exercitation ullamco laboris
nisi ut aliquip ex ea commodo

1M%

Projected growth for
the computer science
industry from 2014-24.

0%

Projected increase in
Virginia's demand for
employees holding a
Master's in CS over the
next ten years.

17
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IDENTITY AT WORK

AFORCE
HAS

BOTH
MAGNITUDE
AND

DIRECTION.

VIRGINIA TE

JCDecaux

USAGE

The Virginia Tech wordmark, the VT brand mark, and the Innovation Campus pillars can be used separately from each other, as
long as all three elements are present on an execution. In the above example of the two signs side by side, the signs are both
visible at once and are meant to appear as a pair. Together they are single execution. Do not use just the VT brand mark or just
the Virginia Tech wordmark on an execution.
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IDENTITY AT WORK

WIRGINIA TECH

gukde Wirginla Tegh Insevatian Conpyn

ADVISORY BOARD OF NATIONAL LEADERS WILL GUIDE
VIRGINIA TECH INNOVATION CAMPUS

Segtember B, M

A n advisory board of global business and industry ieaders will provide strategic directicon and counsal for the
Virginia Tech Innovation Carmpus in Alexandria, Vinginia, which was announced as part of the state's

successiul bid vo attract Amazon's HOZ to the region,

“This distinguished and diverse group is wnited by a commitment 1o help us grow the ideas and talent required for
eoonomic growth and ghobal keadership,” Virginia Tech Pressdent Tim Sands sar, "We are grateful for their service

and we expect them ta challenge us to Set ambiticus goals and push ws to achieve them,”

The Innovation Campus Advisory Board includes top executives from Qualcomm, Boeing, KPRG, Horthrop
Grumman, The Carbyle Group, and Hunch Anahics, along with sivaral tech ploneers, The board will provide
valuable parspectives and expertise 1o Sands and cther sanlor leaders, incly ding Vice President and Executive

Direcror Lance R, Colling who joined Virginia Tech in August

“Bringing acaderm, induwstry, and government together s how we will create impactivl programs, tangible

rosearch, strong leaders, and the next generaton of tech companies,” said Collins

Codlins comas to Virginia Tech from Cornell whare he's served as the Joseph Silbert Dean of Enginedring fior 10

WA,

“Members of the board have already provided cntical perspectives and | ook farwand to warking closely with them

A% wii build our new campus and an innovative model for education” he said

MENY =

LT

MONTHLY
UPDATE

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliqguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan etiusto odio
dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla
facilisi.

Lorem ipsum dolor sit amet, cons ectetuer
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IDENTITY AT WORK

VIRGIMIA TECH
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