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S O C I A L  M E D I A  
P O L I C Y  
A N D  B E S T  
P R A C T I C E S

§ “The university authorizes the creation and use of 
university social media accounts, provided their use is 
professional, protects the reputation and brand of the 
university, aligns with university priorities, and 
complies with other Virginia Tech policies and 
applicable state and federal laws and regulations, and 
is guided by the Virginia Tech Principles of Community.” 

§ Policy Section 2.2.4 — Business and Personal Use of 
Social Media



SOCIAL MEDIA POLICY

Why do we have a policy? Policy No. 1030: policies.vt.edu/social-media-policy2.pdf
§ To support social media with the preservation and protection of Virginia Tech’s brand identity, 

integrity, and reputation; also allows University Relations to address issues with non-compliant 
accounts more readily.

§ To ensure social managers across campus are in compliance with VT policies, applicable state and 
federal laws and regulations, and the Virginia Tech Principles of Community.

vt.edu/social-media

https://policies.vt.edu/social-media-policy2.pdf
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By having a social media account that indicates you work for or attend Virginia Tech you may be 
perceived as being a spokesperson for Virginia Tech.

It is essential that you do not speak for Virginia Tech, the institution, but that you represent your 
role at the university accurately. To mitigate any potential issues, be mindful of the following:

§ Keep personal accounts separate from your role at Virginia Tech when possible. 
§ If there is overlap, ensure your personal views are not viewed as official Commonwealth 

of Virginia communications. You can include a disclaimer in your About section, but users 
may still have a hard time making the distinction.

§ Double-check that what you’re posting is accurate. When in doubt, don’t post.

§ Questions/comments that are related to a news story or press release should be 
referred to @vtnews on Twitter and/or the Media Relations Director of University 
Relations: vtnews.vt.edu/contact

ROLES, RESPONSIBILITIES, AND EXPECTATIONS

Ask yo urse l f :  “ Is  m y  pe rso na l  a cco unt  re a l ly  m o re  o f  a  busi ne ss/uni v e rs i ty-a ff i l ia ted 
a cco unt?”

https://www.twitter.com/vtnews
http://vtnews.vt.edu/contact.html
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§ Depending on your professional role at the university, you may be privy to sensitive or 
confidential information.

§ This could include: Activities with a signed ”non-disclosure act”; names of injured or 
deceased persons before they were officially confirmed/announced; embargoed 
announcements; Virginia Tech Foundation activities, including pending donations.

§ It is essential that you do not share this information on personal or professional 
social media accounts, even if you think you are being helpful.

§ Rule of thumb: If it hasn’t been said in a VT News article, it’s not your news to share.

ROLES, RESPONSIBILITIES, AND EXPECTATIONS

Stick to your area of professional expertise
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ROLES, RESPONSIBILITIES, AND EXPECTATIONS

Stick to your area of professional expertise
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§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

§ Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

diam nonummy nibh euismod tincidunt ut laoreet

DISCLAIMER: 
WE ARE NOT 
LAWYERS

BEFORE WE GET TO THE GOOD STUFF



Why does  your  
personal   socia l  
media  act iv i ty  
matter?

§ It is many times the first impression of you for 
employers, employees, potential partners, etc.

§ You can’t take it back — the internet is forever.

§ Nothing is private. 

§ Anonymity can be skirted.

§ Improper use can cause you to miss out on 
opportunities without you knowing.

§ Proper use can help your future endeavors.



How do socia l  media  
p latforms show your  act iv i ty?  
§ Your direct posts are served up to people who follow you.

§ Your likes, comments, and follows may be shared as suggestions to your friends.

§ Your purchasing history may result in ads being shared with your friends that are 
tied to your name.

§ Suggested groups will show up with attached profile pictures of your friends.



Quick Civics Review
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The First 
Amendment
T h e  B i l l  o f  R i g h t s  o f  
t h e  U n i t e d  S t a t e s  o f  
A m e r i c a ,  1 7 9 1

Congress shall make no law respecting an 
establishment of religion, or prohibiting the free 
exercise thereof; or abridging the freedom of speech, or 
of the press; or the right of the people peaceably to 
assemble, and to petition the government for a redress 
of grievances.
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Why does  
this  matter?

Freedom of Speech is the right of people to 
express their opinions publicly without 
governmental interference, with notable 
exceptions.
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So,  I  can pretty 
much say what 
I  want,  r ight?

Um…sorta…

Just because you CAN say what you want 
(with notable exceptions) and not be arrested 
by the government, it doesn’t save you from 
real-life consequences.



What  does  
this  mean?

The First Amendment does not protect you from:

§ Criticism

§ Shame/mockery

§ Loss of privacy/anonymity

§ Professional and academic consequences

The laws protecting the free speech of private employees 
vary from state to state, aside from specifically protected 
speech like labor organizing.



CASE STUDIES



V i r g i n i a  T e c h :  
A u g u s t  2 0 1 9

Your private conversations aren’t private



N C  S t a t e :
A u g u s t  2 0 1 9“Keep politics out of it.”

Vice Chancel lor  resigns after  complaints  from 
conservat ive  groups about  his  comments on socia l  media.

The NC State official rules for university Twitter feeds advises people to "Keep your personal views separate: Uphold the university's mission and values in your 
activities. Don't include political comments or comments on social issues, and do not conduct any political activities on behalf of any party or candidate."



T h e  U n i v e r s i t y  o f  T e x a s  a t  A u s t i n :
A u g u s t  2 0 1 7“You can’t say that.”



F r e s n o  S t a t e  
U n i v e r s i t y :
A p r i l  2 0 1 8

" H e r  c o m m e n t s ,  a l t h o u g h  d i s g r a c e f u l ,  a r e  p r o t e c t e d  f r e e  s p e e c h  u n d e r  t h e  F i r s t  A m e n d m e n t  o f  
t h e  U . S .  C o n s t i t u t i o n .  A d d i t i o n a l l y ,  a l t h o u g h  P r o f e s s o r  J a r r a r u s e d  t e n u r e  t o  d e f e n d  h e r  
b e h a v i o r ,  t h i s  p r i v a t e  a c t i o n  i s  a n  i s s u e  o f  f r e e  s p e e c h  a n d  n o t  r e l a t e d  t o  h e r  j o b  o r  t e n u r e .  
T h e r e f o r e ,  t h e  u n i v e r s i t y  d o e s  n o t  h a v e  j u s t i f i c a t i o n  t o  s u p p o r t  t a k i n g  a n y  d i s c i p l i n a r y  a c t i o n . ”

“That’s protected.”



I n d i a n a  
U n i v e r s i t y  
B l o o m i n g t o n :  
N o v .  2 0 1 9

“That’s protected.”

“ I n d i a n a  U n i v e r s i t y  a t  
B l o o m i n g t o n w i l l  n o t  t e r m i n a t e  E r i c  
R a s m u s e n ,  p r o f e s s o r  o f  b u s i n e s s  
e c o n o m i c s  a n d  p u b l i c  p o l i c y ,  f o r  
t h e  ‘ s t u n n i n g l y  i g n o r a n t ’  v i e w s  h e  
e x p r e s s e d  o n  s o c i a l  m e d i a .  S o  s a i d  
P r o v o s t  L a u r e n  R o b e l  t h i s  w e e k  
a m i d  c a l l s  t h a t  R a s m u s e n b e  f i r e d .

R a s m u s e n ‘ h a s ,  f o r  m a n y  y e a r s ,  
u s e d  h i s  p r i v a t e  s o c i a l  m e d i a  
a c c o u n t s  t o  d i s s e m i n a t e  h i s  r a c i s t ,  
s e x i s t  a n d  h o m o p h o b i c  v i e w s , ’  
R o b e l  w r o t e  i n  a s t a t e m e n t .  ‘ W h e n  I  
l a b e l  h i s  v i e w s  i n  t h i s  w a y ,  l e t  m e  
n o t e  t h a t  t h e  l a b e l s  a r e  n o t  a  c l o s e  
c a l l ,  n o r  d o  h i s  p o s t s  r e q u i r e  
c a r e f u l  p a r s i n g  t o  r e a c h  t h e s e  
c o n c l u s i o n s . ’ ”  
— I n s i g h t  H i g h e r  E d
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Free speech ≠ free from consequences 

A s  a  r e s u l t ,  t h i s  F r e s n o  S t a t e  p r o f e s s o r :
§ L o s s  o f  r e s p e c t  f r o m  t h e  u n i v e r s i t y
§ T o o k  a  T w i t t e r  h i a t u s  a n d  m a d e  h e r  

a c c o u n t  p r i v a t e

Fresno State  president  wrote  in  a  
statement:  “Jarrar 's conduct  was 
‘ insensit ive ,  inappropriate ,  and an 
embarrassment  to  the university . ’”



U n i v e r s i t y  o f  H o u s t o n :
J a n u a r y  2 0 1 8All roads lead to social

M e s s a g e s  m a y  s t a r t  o n  o n e  
p l a t f o r m  a n d  b e c o m e  a m p l i f i e d  o n  
s o c i a l  m e d i a  b e y o n d  i t s  o r i g i n a l ,  
i n t e n d e d  a u d i e n c e .



HOW TO BE A GOOD 
ONLINE CITIZEN AND 
PROTECT YOUR FUTURE
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BE DIGITALLY LITERATE

Digital  l i teracy is  “the abi l ity  
to  use information and 
communication technologies 
to f ind,  evaluate,  create,  and 
communicate information,  
requir ing both cognitive and 
technical  ski l ls ,”  as  defined 
by the American Library 
Association.
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POSITION YOURSELF 
FOR SUCCESS
§ Put  o n a  m a rketer ’s  ha t  when wr it ing  so m ething  fo r  publ ic  co nsum ptio n.
§ Keep yo ur  a udiences  ta i lo red a nd na rro w ( i .e .  ut i l i ze  Fa cebo o k l i sts ,  

pro te cte d a cco unts ,  e tc . ) .
§ Co nsi de r  a  pr i v a te  a cco unt  o r  a n  a cco unt  w i th  a  “no  stude nt  zo ne ”  by  

pro te ct i ng  yo ur  tw e e ts  a nd Insta gra m  po sts  to  e nsure  yo u kno w  w ho ’s  
fo l lo wing yo u.

§ Kno w which  a cco unt  yo u’re  us ing  — do n’t  fo rge t  to  sw i tch  f ro m  a  busi ne ss  
a cco unt  to  yo ur  perso na l  a cco unt  befo re  po st ing  so m ething perso na l .

§ Kno w tha t  “ l ikes”  a nd o ther  a ct iv i t ies  wi l l  sho w up o n o thers ’  feeds .
§ G o  thro ugh yo ur  so ci a l  h i sto ry  a nd re m o v e  a nythi ng  que st i o na ble .
§ AND ALWAY S  — think  bef o re  yo u po st .
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BE RESPONSIBLE

§ Do n’t  po st  a nythi ng  tha t  yo u w o uldn’t  w a nt  e m plo ye rs ,  co w o rke rs ,  o r  
supe rv i so rs  to  re a d.  

§ B e  sa fe  o n  the  i nte rne t ,  be  ca re ful  whe n sha r i ng  pe rso na l  i nfo rm a ti o n wi th  
o the rs .  

§ Kno w ho w so cia l  m edia  a lgo r i thm s sha re  yo ur  perso na l  interests .
§ R e gula r ly  a udi t  yo ur  o nl i ne  pe rso na s  to  se e  i f  the y  re f le ct  who  yo u a re .
§ Do  no t  e nga ge  i n  cybe rbul ly i ng ,  t ro l l i ng ,  o r  o the r  a ct i v i t i e s  tha t  m a y  

ca use  ha rm  to  o the rs  o nl ine .
§ Do  no t  spe a k  a s  the  uni v e rs i ty .  
§ Alw a ys  re fe r  to  the  Vi rgi ni a  Te ch  ha ndbo o k a nd uni v e rs i ty  po l i c i e s .
§ Co nta ct so ci a lm e di a -g@v t .e du if  yo u ha v e  a ny  VT so ci a l m e di a  que st i o ns .

http://vt.edu


QUESTIONS?
SOCIALMEDIA-G@VT.EDU


